
Frequency: Monthly		  Qualified Circulation: 30,000+

The NATA News is one of the most visible ways members identify with the association 
and, by extension, with their profession. The News gives its 30,000+ readers a closer look 
at the evolving roles of athletic trainers and the dynamics of the health care industry. 
More athletic trainers read the News than any other sports medicine magazine, because 
it’s placed in the hands of every NATA member, every month. And members write and 
publish for the News so it is their voice in the profession.

Special Bonuses for Advertisers
If your company advertises in the NATA News, you are guaranteed at least one spot – 
for FREE – in our Supply & Demand column, where we feature 150-word descriptions and 
photos of products or services important to athletic trainers. 

Best Return on Investment
Advertising in the NATA News offers you a great return on your investment. 
Each month, the NATA News includes:
–	 In-depth features on professional trends
–	 Progress reports from the NATA’s 35+ committees
–	 Key messages from the NATA national office
–	 Updates on the NATA Annual Meeting
–	 Human-interest stories relevant to athletic trainers
–	 News from colleagues in every state and district
–	 Features from NATA’s corporate sponsors
–	 Student-focused editorial
–	 Treatment tips and innovations
–	 Employment snapshots
–	 New products & services section
–	 Scientific media reviews and case studies
–	 Calendar of continuing education events

Nata News
RESERVATION & MATERIAL DUE DATES
The NATA News is a monthly publication and is created two months in advance 
of the publishing date and mailed two weeks in advance of the publishing date. 
Material submission instructions are listed online at www.nata.org/marketing.

PRINTING SPECIFICATIONS
150 line screen, web press, notch bound
Trim size: 8” x 10 7/8”
Macintosh or PC-formatted disk with ad created in Quark or provided as a 
.PDF, .EPS or TIFF file.
	 –	 Fonts must be embedded and/ or converted to outline
	 –	 Hard copy must be mailed or faxed
Bleed requirements: Copy must measure at least 8-5/8” x 11-1/8” with usable 
area within 8-1/8” x 10-5/8”
Four-color: NATA requires a color proof. PMS colors must be submitted as four-
color process.

NATA reserves the right to refuse advertising space for any reason.

TO ADVERTISE, CONTACT 800-627-0326 x234 
OR VISIT www.nata.org/marketing

NATA News Advertising Rates/ Frequency (gross)             Advertising Sizes
	 Open Rate	 3X	 6X	 9X	 12X	 Horizontal		  Vertical
Discount		  3%	 5%	 7%	 10%		
4-Color							     
Spread	 6180	 5995	 5871	 5747	 5562		
Full Page	 3015	 2925	 2864	 2804	 2714	 7”x 10”		  –
1/2 Page	 2498	 2423	 2373	 2323	 2248	 7”x 4-7/8”		  –
1/3 Page	 2368	 2297	 2250	 2202	 2131	 7”x 3-3/4”		  2-1/4”x 10”
1/4 Page	 1879	 1823	 1785	 1747	 1691	 –		  3-3/8”x 4-7/8”
							     
Black & White	 						    
Spread	 4270	 4142	 4057	 3971	 3843		
Full Page	 2058	 1996	 1955	 1914	 1852	 7”x10”		  –
1/2 Page	 1543	 1497	 1466	 1435	 1389	 7”x 4-7/8”		  –
1/3 Page	 1307	 1268	 1242	 1216	 1176	 7”x 3-3/4”		  2-1/4”x 10”
1/4 Page	 924	 896	 878	 859	 831	 –		  3-3/8”x 4-7/8”
							     
2-Color							     
BW Rates	 + 350						    
							     
Premium & Covers						    
Second	 –	 4015	 3814	 3624	 3442		
Third	 –	 3681	 3497	 3322	 3156		
Fourth	 –	 5214	 4953	 4705	 4470		
Page Three	 –	 –	 –	 –	 3090		
Table of Contents	 –	 –	 –	 3605		
Cover Story	 –	 –	 –	 –	 3090		
Insertion	 3500						    
Preferred	 +10%	
					   
Production Schedule/ Deadlines			 
	 Space	 Materials	 Inserts	 Mail Drop Date
January 09	 November 10	 November 14	 November 28	 December 17
February	 December 1	 December 5	 January 3	 January 15
March	 January 5 	 January 9	 February 2	 February 16
April	 February 9	 February 13	 March 2	 March 16
May	 March 9	 March 13	 April 1	 April 15
June	 April 6	 April 10	 May 4	 May 15
July	 May 4	 May 8	 June 1	 June 15
August	 June 8	 June 12	 July 1	 July 15
September	 July 6	 July 10	 August 3	 August 17
October	 August 10	 August 14	 September 2	 September 15
November	 September 7	 September 11	 October 1	 October 15
December	 October 5	 October 9	 November 2	 November 16
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According to a recent        marketing research survey 80% of NATA members depend on our 

    magazine each month as their first 
    source of professional news90% are regular readers of the NATA News

97% are regular readers of News advertising	       (Source: Spring 2007 Internal Marketing Survey)


